
DELIVERING	  THE	  
MESSAGE	  THROUGH	  
MAGAZINES.	  



Background 

Iden6fica6on,	  
inspira6on	  &	  
prac6cality	  are	  

elements	  that	  come	  
up	  in	  quan6ta6ve	  

research	  
(media	  experience	  survey)	  

Goal 

(literally)	  visualize	  
these	  dis6nc6ve	  

features	  of	  
magazines	  and	  the	  
importance	  for	  

readers	  

Subjects 

Magazines	  in	  
comparison	  with	  other	  

media	  
print	  vs	  digital	  

Ads	  in	  magazines	  
Future	  of	  magazines	  



1. In home visits 

10	  inhome	  visits	  to	  
diverse	  groups	  of	  
households	  with	  
magazine	  readers	  

Filming	  the	  visits	  

1,5	  hours	  per	  visit	  

2. Qualitative online 
panel discussion 

A	  diverse	  group	  of	  30	  
magazine	  readers	  has	  
par6cipated	  intensively	  
for	  10	  days	  in	  an	  online	  
community	  that	  was	  
especially	  created	  for	  

the	  research	  

upload	  pictures,	  quotes,	  
forum	  discussions,	  

answers	  to	  ques6ons,	  
etc.	  

3. Short movies 

During	  the	  inhome	  visits	  
a	  video	  is	  made	  of	  the	  

interviews	  

3	  videos:	  
Prac6cality	  
Inspira6on	  

Iden6fica6on	  





	  





	  



	  	  	  A	  magazine	  in	  25	  words.	  



ENJOYABLE.	  INSPIRING.	  CREDIBLE.	  
TANGIBLE.	  RELIABLE.	  INTIMATE.	  INDIVIDUAL.	  
UNIQUE.	  RELAXING.	  PROFOUND.	  PRACTICAL.	  
SURPRISING.	  PERSONAL.	  PEACEFUL	  
INFORMATIVE.	  USEFUL.	  RELEVANT.	  FLEXIBLE.	  
PERMANENT.	  DIVERSE.	  HANDY.	  
RECOGNISABLE.	  INTENSE.	  SECLUSIVE.	  
ESSENTIAL…	  

A	  MAGAZINE	  IS…	  in	  25	  words	  



Characteristics  
of magazines 

3. Relaxation 

•  Relaxation in reading 
moment 

•  Relaxation in pages (still 
images) 

•  Clear framework 

4. Depth 

•  You dive into stories 
•  In depth information 
 

1. Individual 

•  Me-moment 
•  Intimate  

5. Reliability 
 

•  You know who is behind a 
story, on the Internet you 
often don’t know 

 

6. Magazines select 
subjects 

•  Selected by editorial – you 
do not need to think about 
what you’re looking for 

•  Surprising 

2. Tangibility 

•  You can always pick it up 
again 

Especially in  
comparison 
with 
Internet 

Especially in 
comparison 
with 
TV and 
Internet 

Especially in 
comparison 
with digital 

media  

In comparison 
with all media  



	  

“A	  cup	  of	  tea,	  2	  cushions	  in	  my	  back	  and	  
I	  can	  start	  reading	  my	  magazine.	  I	  won’t	  
pick	  up	  the	  phone,	  I	  don’t	  	  want	  to	  talk	  
to	  my	  husband.	  I	  want	  to	  be	  le?	  alone.	  	  

(Linda	  subscriber,	  43	  years)	  

“A	  magazine	  is	  a	  moment	  for	  myself:	  
I	  focus	  on	  beauAful	  and	  posiAve	  

things.	  It	  gives	  me	  energy”	  
(reader	  Mind&Body	  magazines,	  33	  

years)	  

“You	  choose	  certain	  content,	  a	  
parAcular	  community	  which	  you	  

want	  to	  be	  part	  of”	  
(reader	  of	  news	  magazines,	  34	  

years)	  



3	  main	  elements.	  



	  

Affection Reflection Stimulation Advice 

Dimensions of identification …  

IDENTIFICATION.	  	  
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INSPIRATION.	  	  

• To copy or 
• Adapt to their own needs 

DREAM	  

KNOW	  

ADOPT	  



	  

ACTIVE:  
Conscious search 

Passive: 
Want to be 

surprised 

PRACTICAL	  USE.	  	  
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Beauty	  

Living	  

Fashion	  Culinary	  

Work	  

Practical use 



	  
	  The	  future	  of	  magazines.	  



“This phenomenon 
appears more and 
more. I think these 

applications 
complement existing 

information 
channels.”  (Reader 
TV guide and news 

magazines, 66 years) 

“It is the future. I have an 
iPhone and an iPad on which I 

read a lot these days. A 
magazine is fun and I will read 
magazines in the future, but 

digital magazines with links and 
videos will be the future” 

(reader of men’s magazines, 
30 years) 

“It certainly adds value, because 
you get depth in your article in 

a easy and simple way” 
(reader of Linda (glossy), 43 

years) 

THE	  FUTURE	  OF	  MAGAZINES:	  QR	  &	  LAYAR.	  	  



Readers are strongly engaged with their magazines: 

	  
•  Because	  of	  the	  reading	  ritual	  (individual	  moment,	  relaxaWon)	  
•  Because	  of	  what	  readers	  (literally	  and	  figuraWvely)	  get	  from	  their	  magazine	  

(Wps,	  idenWty,	  inspiraWon)	  
•  Because	  of	  the	  tangibility	  of	  a	  magazine	  

•  Especially	  younger	  readers	  see	  that	  smartphones	  and	  tablets	  play	  an	  
increasing	  role	  in	  their	  lives,	  but	  these	  younger	  readers	  describe	  in	  detail	  that	  
the	  magazine	  experience	  cannot	  be	  replaced	  easily.	  It	  is	  a	  unique	  and	  
completely	  different	  experience	  than	  digital	  reading.	  



Paper vs Digital: 

•  Digital	  reading	  has	  a	  ‘disadvantage’	  in	  comparison	  with	  paper:	  

－  You	  will	  be	  easily	  distracted	  by	  digital	  media	  because	  of	  mail,	  app-‐
messages,	  and	  because	  you’re	  more	  invited	  to	  click	  around	  on	  digital	  
media.	  This	  disturbes	  the	  ‘magazine	  moment’	  =>	  less	  pleasant	  reading	  
experience	  



 

“I	  hope	  we	  can	  enjoy	  magazines	  for	  
some	  Ame.	  It	  remains	  pleasant	  to	  
hold	  it,	  put	  it	  away,	  pick	  it	  up	  again	  
and	  save	  it…	  and	  not	  always	  siGng	  

with	  a	  screen	  in	  front	  of	  you.”	  
(reader	  glossies	  and	  news	  

magazines,	  	  
23	  years)	  

At	  every	  moment	  you	  can	  
open	  your	  magazine,	  you	  

don’t	  need	  electricity	  and	  you	  
don’t	  need	  to	  wait	  to	  start	  
up.	  It	  remains	  a	  pleasure	  to	  
read	  a	  magazine	  the	  old	  
fashioned	  way.”	  (reader	  

women’s	  weeklies,	  40	  years)	  

“I	  used	  magazines	  for	  ideas,	  
collecAng	  visuals,	  etc.	  But	  you	  
can	  do	  that	  now	  via	  pinterest.	  
Hurray!	  What	  an	  invenAon!	  	  But	  
hey,	  I	  sAll	  buy	  my	  magazines	  
and	  I	  am	  not	  that	  o?en	  at	  

pinterest	  as	  I	  thought	  I	  would	  
be.	  I	  think	  because	  holding	  a	  

magazine,	  the	  feeling,	  see	  it,	  go	  
through	  the	  pages,	  the	  place	  
where	  I	  can	  read	  it,	  it	  all	  has	  so	  

much	  value.”	  
(reader	  Mind&Body	  	  
magazines,	  33	  years)	  

“With	  a	  magazine	  on	  the	  couch	  ‘feels'	  very	  different	  than	  
with	  a	  laptop	  or	  smartphone	  on	  the	  couch.	  It	  has	  to	  do	  with	  

the	  feeling	  to	  be	  'offline'	  for	  a	  moment”	  



E-‐mail:	  info@magazines.nl	  
Twifer:	  @magazinespuntnl	  
Facebook:	  facebook.com/Magazines.nl	  
Linkedin:	  magazines.nl	  groep	  


