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IMPORTANT: You should refer to the Judging Criteria specific to this Award at the rear of this form to confirm exactly what must be submitted, and the weighting that judges will give to aspects of your entry.

	Title of Magazine
	Type your answer here

	Publishing Company
	Type your answer here


	Contact Person for this entry
	Name and Role

	Physical address
	Type your answer here

	Postal address
	Type your answer here

	Phone
	Type your answer here
	Mobile
	Type your answer here

	Email
	Type your answer here

	Name of person 
organising payment
	Type your answer here

	Phone/email
	Type your answer here


	THIS IS THE ENTRY FORM COVERING SHEET.

EACH ENTRY BAG MUST SHOW THIS COVERING SHEET AS PAGE 1, 

CLEARLY VISIBLE THROUGH THE ZIP LOCK BAG.
Answers must be entered directly into this form and must not exceed the maximum number of words specified.  

DO NOT INCLUDE PAYMENT WITH THIS ENTRY: You must also complete and send separately both the Payment Form, 
and the Summary Sheet detailing TOTAL number of entries per publisher. Both forms are available from 
the Awards page of www.mpa.org.nz 
ALL JUDGES ARE UNDER STRICT CONFIDENTIALITY RULES, AND ENTRIES ARE RETURNED 
TO MPA FOR DESTRUCTION AT THE CONCLUSION OF THE JUDGING PROCESS.




	Title of Magazine
	Type your answer here

	Publishing Company
	Type your answer here

	Date of Launch/Re-launch
	Type your answer here

	Name of Editor
	Type your answer here

	Frequency of publication
	 FORMCHECKBOX 
 Monthly     FORMCHECKBOX 
 Weekly    FORMCHECKBOX 
 Bi-monthly    FORMCHECKBOX 
Other Type your answer here



Q1. Please supply audited circulation figures for the appropriate audit period (ABC or other verifiable independent source)
	January 2010 – Dec 2010
	Type your answer here
	January 2011 – Dec 2011
	Type your answer here



Q2. Please supply readership figures for the appropriate audit periods (Nielsen or other verifiable independent 
source) if available.
Type your answer here
Q3. Please describe the target audience of the magazine (100 words max)

Type your answer here
Q4. Describe the objectives and strategy of the launch or re-launch.  (300 words max)

Type your answer here
Q5. Describe the specific tactical initiatives for the launch/re-launch: (300 words max)
Type your answer here

Q6. Please supply cover prices for the magazine during 2010 and 2011 and specify the issue date when any price or frequency change came into effect. (200 words max)
	2010 Cover Price(s)
	Period
	2011 Cover Price(s)
	Period

	Type your answer here
	Type your answer here
	Type your answer here
	Type your answer here

	Type your answer here
	Type your answer here
	Type your answer here
	Type your answer here


Q7. For re-launch only, please briefly describe the substantial and demonstrable changes made to the magazine for the re-launch (include with your entry a pre re-launch copy of the magazine close to the date of the change). (200 words max)
Type your answer here
Q8. How successful has the magazine been in achieving its targets since the launch/re-launch?  Please provide specific data to support your answer. This should not be broad based marketing comment. This must be independent verifiable data not simply publisher statements. It is recommended that you show direct comparisons with competitors, if possible.  (200 words max) Appendices may be used for statistical purposes.

Type your answer here
JUDGING CRITERIA & WHAT TO SUBMIT  REFERENCE PAGE ONLY (Please do not submit this page with your entry)
BEST LAUNCH/RE-LAUNCH
Awarded to the magazine which achieves the best market impact relative to their target market. Consideration will be given to the stated strategic and financial goals of the launch/re-launch, content of the magazine, presentation and achievement within the publication’s market. If applicable, point of sale or other supporting material may be submitted.

NB: A re-launch is defined as a substantial or demonstrable change to the magazine through a physical redesign, or change in frequency or shift in strategy that has been communicated to consumers, advertisers and retail trade.

The time frame for this award is June 2010-Dec 2011. This is different to the award period for other categories as judges recognise that a magazine launched / re-launched in the last 6 months of the year will have insufficient data to enter. Titles that have previously won the award are not eligible.

Judges marking criteria 

60% Key successes of the launch or re-launch, especially readership / circulation growth 

40% Strategy / vision behind the launch or re-launch, plus any key marketing initiatives 

What to submit: 

THREE complete sets of entry materials.  

Each set must contain: 
A) 
One completed entry form of questions and any supporting material
B) 
One copy of the magazine (or in the case of a re-launch, one copy of the magazine from before the launch, and one copy 
of the magazine from after the re-launch).
C) 
If applicable, point of sale or other supporting material may be submitted. This will not be returned but may by prior 

arrangement be collected from the MPA office after the Awards presentation event.
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