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IMPORTANT: You should refer to the Judging Criteria specific to this Award at the rear of this form to confirm exactly what must be submitted, and the weighting that judges will give to aspects of your entry.

	Title of Magazine
	

	Publishing Company
	


	Contact Person for this entry
	Name and Role

	Physical address
	Type your answer here

	Postal address
	Type your answer here

	Phone
	Type your answer here
	Mobile
	Type your answer here

	Email
	Type your answer here

	Name of person 
organising payment
	Type your answer here

	Phone/email
	Type your answer here


	THIS IS THE ENTRY FORM COVERING SHEET.

EACH ENTRY BAG MUST SHOW THIS COVERING SHEET AS PAGE 1, 

CLEARLY VISIBLE THROUGH THE ZIP LOCK BAG.
Answers must be entered directly into this form and must not exceed the maximum number of words specified.  

DO NOT INCLUDE PAYMENT WITH THIS ENTRY: You must also complete and send separately both the Payment Form, 
and the Summary Sheet detailing TOTAL number of entries per publisher. Both forms are available from 
the Awards page of www.mpa.org.nz 
ALL JUDGES ARE UNDER STRICT CONFIDENTIALITY RULES, AND ENTRIES ARE RETURNED 
TO MPA FOR DESTRUCTION AT THE CONCLUSION OF THE JUDGING PROCESS.




	Title of Magazine
	Type your answer here

	Name of Publisher
	Type your answer here

	State all media used in this entry
	Type your answer here


Q1. Describe the target audiences for the magazine title across the various media used. (400 words max)

Type your answer here
Q2. Explain how other media have been integrated with the print magazine and how this complements, reinforces and enhances the experience of the magazine. 
(500 words max)

Type your answer here
Q3. Describe the success of the integration and how it was measured. All measurement claims should be supported with a verifiable source wherever possible. Appendices may be used for statistical information. 
(500 words max)

Type your answer here
JUDGING CRITERIA & WHAT TO SUBMIT  REFERENCE PAGE ONLY (Please do not submit this page with your entry)
BEST INTEGRATION of print with other media
Awarded for the most successful integration between a printed magazine title and other media associated with that print title (e.g. apps, website, e-newsletter, digital magazine, text and /or email campaign, television, etc.) to enhance the masthead brand.  

All media initiatives should complement and leverage each other, showcasing excellence in content, writing, reporting and overall design. Judges will consider how the integration helps extend the audience for the magazines’ content. 
Judges are looking for quality content, appropriateness for audience, accessibility, extent of interactivity, 
and the ability to measure the interaction. They will also look for the integration to extend or enhance the audience 
and build loyal communities.  
Judges marking criteria
30% 
Breadth & depth of media integration 

30% 
Impact on growing the brand

Show evidence that the integration has created additional audience and leveraged the magazine brand within the 
target market.   
30% 
Engagement with the target audience

Show evidence of measurable, meaningful audience response.

10% 
Judges discretion 

Judges are looking for an overall strategy and design that supports the editorial vision. 
Use of appendices 

Entry will be firstly judged on the body of evidence given as answers to questions on the entry form. Secondly, judges may refer to any appendices that are provided – these should be weighted toward graphical / numerical representations, rather than text-heavy appendices.

What to submit: 

Three complete sets of entry materials.   

Each set must contain: 
A) 
One completed entry form of questions and any supporting material, marked for easy reference to evidence the integration.
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