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IMPORTANT: You should refer to the Judging Criteria specific to this Award at the rear of this form to confirm exactly what must be submitted, and the weighting that judges will give to aspects of your entry.

	Title of Magazine
	


	Publishing Company
	


Show MAGAZINE CATEGORY entered. Please indicate only 1 option from below

	 FORMCHECKBOX 
 Sport & Leisure
	 FORMCHECKBOX 
 General Interest &
 
Entertainment
	 FORMCHECKBOX 
 Mass Market
	 FORMCHECKBOX 
 Home, Food & Garden
	 FORMCHECKBOX 
 Youth

	 FORMCHECKBOX 
 Special Interest
	 FORMCHECKBOX 
 Lifestyle
	 FORMCHECKBOX 
 Business
	 FORMCHECKBOX 
 Trade Professional
	 FORMCHECKBOX 
 
Custom & Membership  
Publishing


	Contact Person for this entry
	Name and Role

	Physical address
	Type your answer here

	Postal address
	Type your answer here

	Phone
	Type your answer here
	Mobile
	Type your answer here

	Email
	Type your answer here

	Name of person 
organising payment
	Type your answer here

	Phone/email
	Type your answer here


	This entry requires signed authorisation here from either the Publisher, CEO or otherwise authorised person confirming that the information submitted is accurate.
	Name & Role
	Type your answer here

	
	Signature
	

	
	Email
	Type your answer here​


	THIS IS THE ENTRY FORM COVERING SHEET.

EACH ENTRY BAG MUST SHOW THIS COVERING SHEET AS PAGE 1, 

CLEARLY VISIBLE THROUGH THE ZIP LOCK BAG.
Answers must be entered directly into this form and must not exceed the maximum number of words specified.  

DO NOT INCLUDE PAYMENT WITH THIS ENTRY: You must also complete and send separately both the Payment Form, 
and the Summary Sheet detailing TOTAL number of entries per publisher. Both forms are available from 
the Awards page of www.mpa.org.nz 
ALL JUDGES ARE UNDER STRICT CONFIDENTIALITY RULES, AND ENTRIES ARE RETURNED 
TO MPA FOR DESTRUCTION AT THE CONCLUSION OF THE JUDGING PROCESS.




	Title of Magazine
	Type your answer here

	Publishing Company
	Type your answer here


	Name of Editor
	Type your answer here

	Frequency of publication
	 FORMCHECKBOX 
 Monthly     FORMCHECKBOX 
 Weekly    FORMCHECKBOX 
 Bi-monthly    FORMCHECKBOX 
Other Type your answer here


Q1. Please supply audited circulation figures for the appropriate audit period (ABC or other verifiable independent source)
	Jan 2010 – December 2010
	Type your answer here
	Jan 2011 – December 2011
	Type your answer here


Q2. Please supply readership figures for the appropriate audit periods (Nielsen or other verifiable independent 
source) if available. 

Type your answer here
Q3. Describe the target audience of the magazine (100 words max)

Type your answer here
Q4. What is the editorial vision of the magazine and how have readers responded? (300 words max)
Type your answer here
Q5. Detail the successes of the magazine, providing comparative data in actual $ values (not just percentage movements) for all advertising and / or circulation revenue.  All financial information must be based on calendar years. Appendices may be used for statistical information. (500 words max) 

Type your answer here
Q6. How does design contribute to the success of the magazine? (200 words max)
Type your answer here
Q7. What other factors make this title worthy of the award? (200 words max)
Type your answer here
JUDGING CRITERIA & WHAT TO SUBMIT    REFERENCE PAGE ONLY (Please do not submit this page with your entry)
JUDGING CRITERIA  -  Magazine of the Year

Awarded to the magazine that displays consistent all-round excellence across content, design, circulation, advertising sales (where appropriate) within the magazine’s target market. The magazine’s entry has to clearly demonstrate that it is a commercially sound publication. In the instance of Custom & Membership Publishing the entry will demonstrate that it plays a key role in the communication and/or marketing strategy of the client company it is published for.
Judges marking criteria 

50% Editorial positioning & content 

Judges will look for a clear editorial vision that is appropriate for the magazine’s stated target audience (and in the case of Custom & Membership Published titles, for the communication objectives of the client company). Consideration will be given to story selection, editorial tone and voice, fluency of writing and literacy.

25% Commercial success 

Judges will consider the overall revenue success of the title. Entrants should provide actual $ values for all advertising and / or circulation revenue, not just percentage movements. Entrants should demonstrate growth as Year on Year, or Period on Period, not achievement against budgets / targets. It is recognized that magazines may have a variety of revenue models. Custom & Membership Publishing: Supporting evidence from the client company is required for this component.    

15% Design & presentation

Judges will look for a cohesive, appealing design that is appropriate to the target audience. Consideration will be given to page design, quality of photography, use of typography, cover effectiveness and production qualities.

10% Judges discretion

Judges will take into consideration the variety of business models, objectives and market conditions that exist for different publications, and assess challenges and achievements in this context.  

Entries will be firstly judged on the body of evidence given as answers to questions on the entry form.  Secondly, judges may refer to any appendices that are provided – these should be weighted toward graphical / numerical representations, rather than text-heavy appendices.
What to submit: 

FIVE complete sets of entry materials.  Label each identical set as follows: 1/5, 2/5, 3/5, 4/5, 5/5.   

Each set must contain: 
A) 
One completed entry form of questions and any supporting material
B) 
Two different issues of your magazine: one published in the first half of the award period and one published 
in the second half. 
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